
Brand Guidelines

Logos:

Approved Versions:

Full logo (icon + “Cow Yoga”)

Icon only


Do:

Keep clear space around the logo.

Maintain original proportions and colors.


Don’t:

Rotate, stretch, or distort.

Change colors beyond the colors listed in the kit.

Add effects or outlines.

Place on low-contrast or busy backgrounds.

Modify or replace the wordmark font.

Colors:

Primary: Dark Gray #171717 
Foreground: Light Gray #D4D4D4 
Accent: White #FFFFFF



Do:

Use Dark Gray for highlights, logos, and key elements.

Maintain strong contrast for readability.


Don’t:

Use non-brand colors.

Apply gradients or patterns to brand colors.
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Typography:

Headings / Wordmark: Sentient 
Body / Text: Inter



Do:

Use Sentient for titles, headers, and logos.

Use Inter for general text.



Don’t:

Substitute or modify fonts.

Stretch or distort type.

General Use:

Do:

Keep the brand clean, modern, and minimal.

Ensure consistency across all materials.



Don’t:

Combine with unapproved design elements.

Use the logo or colors in ways that reduce visibility or clarity.
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